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 Change (And Lack Thereof) on the Horizon
 Planned Giving Results for Higher Ed School
 Help Us Help Others
 Register for Our Spring Webinar

2020 IS LOOKING TO BE OUR MOST EXCITING YEAR  
yet here at Gabriel Group! Between promising 
partnerships and expanded service offerings, we are 
continuing to band together as a company and with  
our clients to make the world a better place. And what 
does that mean exactly?

With the New Year comes multiple announcements to 
cover in our first newsletter of the year. So let’s go ahead 
and dive right in …

FIRST OFF, WE ARE EXTREMELY HAPPY TO 
DEBUT A BRAND NEW WEBSITE TO OUR 
PARTNERS AND FRIENDS ALIKE — NOW LIVE AT 
WWW.GABRIELGROUP.COM! Our goal with this new 
layout is to help the specific markets we work with 
(nonprofit included, of course) more easily navigate our 
services and to help them in whatever way we can to 
achieve their goals. 

On our dedicated nonprofit page, you will find everything 
from case studies to conference appearances and outlines 
of our expertise to testimonials from our biggest fans. 
And as usual, you will be able to find our latest news, 
thought leadership pieces and pertinent articles on our 
blog. We hope you’ll find this change beneficial to you and 
your organization — we can’t wait to see what you think!

NOW ON TO OUR SECOND LINE OF BUSINESS …  
WE AT GABRIEL GROUP ARE VERY PROUD TO 
ANNOUNCE THAT WE ARE NOW A PART OF THE  
OSG FAMILY. Along with our new sister company 
Diamond Communication Solutions, we are currently 
building a strategic partnership in order to offer a holistic 
direct response experience for our clients moving forward. 
We will preface this announcement by saying our day-
to-day operations will remain business as usual, but we 
couldn’t be more excited about what the future holds 
now that our capabilities have increased exponentially 

and our capacity is booming as we speak (we’ve secured 
a neighboring building close by and are getting ready to 
staff a brand new production floor!). 

We know it’s quite a significant way to ring in a new year, 
but what’s not to love? These amazing, new opportunities 
combined with the reliable, successful way we’ve done 
business for years leaves us nowhere to go but up, up and 
away. We hope you’ll join us on our journey! w

New Year, New Website, New Capabilities
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pay it

FORWARD

Seton Hall Law School Invests in Legacy Donors 

AT GABRIEL GROUP, OUR PAY-IT-FORWARD 
INITIATIVE is the driving force behind many aspects of 
our business: our core values for one (Servant’s Heart, 
Warrior Spirit and Fun-loving Attitude), our honored role as 
a marketing partner to organizations around the world and 
especially our love for nonprofits just like you. 

We’re officially heading into our eighth year of selecting a 
St. Louis-based organization to raise funds for throughout 
the year, and we’ve built quite a tradition in our Pay-It-
Forward fundraisers. From the always popular Bring Your 
Dog to Work Weeks to Holiday Raffle Baskets and of 
course the most intense Ping Pong Tournament ever  
to take place (see pictures below), we’re proud of what 
we’ve been able to accomplish thus far. But we still need 
your help …

As we start off 2020 and prepare to choose our next local Continued on page 4

Annual Ping Pong Tournament

From:
Kathleen Boozang

To:
Glaenzer, Crystal

Subject:
Your opinion matters

Date:
Tuesday, February 05, 2019 10:01:01 AM

Dear Crystal,

I am in my third year as dean, and really want to do better about engaging our

alumni and friends. I would be very grateful if you would please take a few minutes

to complete an alumni and friends insight survey. You can start simply by clicking on

this link:

http://CrystalGlaenzer.270.HelpsSHLaw.orgYour input will help us significantly expand our outreach, engagement and

fundraising efficiency by increasing our understanding of why and how our alumni

and friends make giving decisions.You are one of a relatively small group receiving this survey, so your response is

especially important. It would be great if you could complete it within 10 days, by

February 15, 2019.
If you have any questions, Keith Cook will be happy to answer them. You can reach

him directly at 973-642-8589 or at keith.cook@shu.edu.Thank you for helping us do a better job in serving you and our students. I hope to

have the opportunity to thank you in person at one of our upcoming events.
With Kindest Regards,Kathleen M. Boozang Dean & Professor of Law 

P.S. I assure you the information you provide will be kept in strict confidence.
UNSUBSCRIBE If you do not wish to receive future survey requests, please click here.

 CONTACT US You can reply to this email, or contact us via postal mail at:

 The Office of Alumni & Development
 Seton Hall University School of Law One Newark Center Newark, NJ 07102 US

WITH  
ART KERCKHOFF

 FOUNDER AND PRINCIPAL

LOOKING FOR A WAY TO COMMUNICATE 
its vision of inspiring integrity, loyalty and 
engagement while encouraging action from 
its alumni, Seton Hall Law School turned  
to Gabriel Group to put a plan into place.

Seton Hall chose GG’s digital Donor  
Insight Survey to achieve its goal of 
identifying planned giving leads while 
strengthening its efforts to build their  
donor pipeline for the future. Although  
the Law School was working with a much 
smaller email list than what other nonprofits 
and higher education institutions usually 
market with, the success of the survey 
brought in huge numbers.

Halloween Raffle Basket

Call for Fundraising Ideas! 
charity to support, we realized we’d be remiss not to take 
the chance at asking you — the fundraising expert — for 
your best ideas as we hope to raise more money than ever!

So please make sure to send back some of your 
favorite fundraising tactics via the reply form in 
your envelope! We can’t wait to see what you and your 
team come up with as you help us be the best possible 
partner we can be.

And we thought we’d save the best part for last …  
drumroll please …

OUR 2019 PAY-IT-FORWARD TOTAL FOR THE YEAR 
CAME TO $16,000! We are so happy to have beat our 
goal of $15,000 once again and to have contributed 
to such an amazing cause as our recipient this year, 
Sparrow’s Nest Maternity Home. 

Bring Your Dog to Work Week

From its 394 leads, the Law School also uncovered 
7 existing bequests and identified 32 alumni with 
no heirs. 

Seton Hall has shown that an 
investment in legacy donors 
always pays off — no matter 
how small your file or 
tight-knit your community 
may be. REACH OUT TO 
US TODAY IF YOU’RE 
READY TO TAKE 
YOUR NEXT STEP IN 
YOUR NONPROFIT’S 
PLANNED GIVING 
LEAD GENERATION 
STRATEGY! w

EMAILS SENT: 3,637   

EMAILS OPENED: 1,975 (54.30%)       

CLICK-THROUGHS: 892 (45.26%)      

WEBSITE CONVERSIONS: 809 (90.70%)

TOTAL PLANNED GIVING LEADS: 394
OVERALL RESPONSE RATE: 22%
OVERALL LEAD RATE: 10.8%
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Alumni & Friends Insight Survey for Crystal Glaenzer
V. FOLLOW-UP INFORMATIONWould you like any of the following?  (Please check all that apply.) Information on how to make a gift to Seton Hall Law through my will or living trust. 

  I have already made a gift to Seton Hall Law in my will or revocable living trust.  

Please send me information about the Miriam T. Rooney Society benefits. 

 Information on gifts that pay me income for life. 
 Information on making gifts of property, including real estate. 

 Information on making gifts of securities, including stock. 

 Information on directing a gift to a specific program or department.  

(Please email lawalum@shu.edu)  

Thank you for your input, Crystal.  

We deeply appreciate the time you have taken to help us continue building  

Seton Hall Law’s record of academic excellence and community service.

X

X

Alumni & Friends Insight Survey for Crystal Glaenzer
15. Parental Status(Please check all that apply.) Children  Grandchildren  No Children 

16. Please describe your primary residence. Own  Rent  Live with a family member  Live in a retirement community 
17. Do you have a secondary residence or residences?

 Yes  No 

18. Are you currently practicing law? Yes  Not currently, but have in the past  I have never practiced 
19. Seton Hall Law is currently forming volunteer advisory committees.

Check any on which you would consider serving.
Regional Alumni Chapters Women in Leadership Diversity Commission Small and Solo Practitioners Business, Technology, & Entrepreneurship20. Please share your thoughts on what Seton Hall Law means to you, and why it merits your 

support.
Seton Hall Law is the BEST!

X
X

X
X

18a. What is your primary practice area? 
(Select one from menu.)Administrative LawAntitrust/Trade Regulation/Franchise-Dealership

 Banking
Bonds/Government FinanceCreditor-Debtor Rights/ Bankruptcy
Consumer Rights  Corporate (Transactional, Corporate Finance, Securities, Corporate Governance &  Compliance, M&A)

 Civil Rights/First Amendment
 Communications/Media/Advertising
 Criminal Prosecution/Defense [including White Collar]

Information Technology/Cybersecurity/Computer Law

 Education
Elder Law
Employee Benefits/ERISAEntertainment & Sports LawEnvironmental/Energy and Natural Resources

Employment & LaborFamily LawFood and DrugGeneral PracticeGovernment ContractsGovernment Relations/Lobbying
Health Care (Pharmaceutical, Hospital, Compliance, Public Health and Policy, Litigation)

 Immigration Insurance
Intellectual Property (Patent, Trademark, Copyright)/Sports & Entertainment

International (Trade, Corporate, Finance, Project Finance, Tax, etc.)

Litigation (General-Civil, Commercial, P.I
 MunicipalProfessional LiabilityReal Estate/Land Use/ Zoning

 Tax
 Transportation/Maritime/Aviation

Trusts & Estates Utilities
Workers’ Compensation

19. Seton Hall Law is currently forming volunteer advisory committees.

Check any on which you would consider serving.
Regional Alumni Chapters Women in Leadership Diversity Commission Small and Solo Practitioners Business, Technology, & Entrepreneurship20. Please share your thoughts on what Seton Hall Law means to you, and why it merits your

support.

 X

 X X 

X X

 X

X

Alumni & Friends Insight Survey for Crystal Glaenzer
9.  In the future, which of these areas will you be likely to support? Using the five-point rating scale in 

which 5 is “Very Likely” and 1 is “Not Likely,” select the number that best expresses your opinion of each 

statement.

1 
Not Likely 2 3 

Somewhat Likely 4 5 
Very Likely 

A)  General unrestricted support of  Seton Hall Law

B)  Student financial aid  (scholarships/fellowships)
C) Programmatic Support and Research

D) Library

E) Extracurricular groups
F)  Other Seton Hall Law program(s)  

(specify):

Specify other

10. Which giving options are you likely to consider in the future?  

(Please check the appropriate box for each.)

Not Likely to Consider Might Consider Will Consider

A) Gifts through a will or revocable living trustB) Gifts of property, including real estate C) Gifts of securities, including stock
D) Gifts that pay income for life, such as charitable gift annuities

E) Charitable trusts

F) Gifts of life insurance
G) Beneficiary provision in a retirement planH) Giving through a donor advised fund

IV. PLEASE TELL US A LITTLE BIT ABOUT YOU
11. What is your relationship with Seton Hall Law?
 Alumnus/alumna  Parent of a Seton Hall Law student/graduate 

 Friend  Current or former faculty/staff 
 Other List other 

12. What is your age group?
 Under 40 

 40-49 
 50-59  60-64  65-69 

 70-74 
 75-79  80 or older 

13. Gender
 Male  Female 

14. Marital Status
 Married  Partnered  Divorced  Widowed  Single 

test7

test8

  
 

 
 

X

  
 

 
X

  X

 X

  
X

  
 

X  
 

 
X  

 
 

 
X

  
 

 
X

 X

  
X

  
 

X  
X

 X

  
X

  
 

X  
X

X

Alumni & Friends Insight Survey forCrystal Glaenzer
II. WHY YOU SUPPORT SETON HALL LAW6.  The following are several reasons why alumni and friends choose to support Seton Hall Law. Please

tell us how important each of these reasons is to you. Using the five-point rating scale in which 5 is

“Very Important” and 1 is “Not Important,” select the number that best expresses your opinion of each

statement.

1 
Not Important 2 3 Somewhat Important 4 5 

Very Important 

A) Seton Hall Law was important to my success.B) Seton Hall Law helped me financially.C)  My time at Seton Hall Law brings back good
memories.

D)  Quality legal education is important to our
progress as a nation.

E)  I want others to have the same opportunity
afforded me by my Seton Hall Law education.F)  A gift to Seton Hall Law is a good investment in

future leaders.

G) I know my gift will be used prudently.

7.  How important is each of the following factors when you are considering making a gift to Seton Hall

Law? Using the five-point rating scale in which 5 is “Very Important” and 1 is “Not Important,” select the

number that best expresses your opinion of each statement

1 
Not Important 2 3 Somewhat Important 4 5 

Very Important 

A) Personal satisfaction of giving
B) Potential impact on others’ lives

C)  Pay forward the benefits I received as
a student

D) Expression of my personal values
E) Leave a legacy

F) Ability to direct how a gift will be usedG) Tax advantages

H) Gifts that pay income

III. GIFT OPTIONS AND PREFERENCES8. In what ways do you presently support Seton Hall Law?

(Check all that apply.) Financially, through donations Financially, through corporate/firm sponsorships 

 Volunteering  Mentoring Recommending Seton Hall Law to potential students 

Hiring Seton Hall Law alumni Organizing and planning reunions 
Including Seton Hall Law in my estate plans 

 Other List other 
test6

X
X

X

X

X

X

X
X

X

X

X
X

X
X

X

X

X

Alumni & Friends Insight Survey for Crystal Glaenzer
I. PLEASE TELL US A LITTLE ABOUT YOUR RELATIONSHIP WITH SETON HALL LAW

1. What were some of the factors that drew you to Seton Hall Law?

(Check all that apply.)
 Reputation Programs offered Scholarship support Alumni network & employment outcomes 

2. Why do you admire about Seton Hall Law?
(Check all that apply.)
 National ranking Employment rate of graduates Placement in clerkships Excellent preparation of its graduates 

3. As a student, did you participate in any of the following extracurricular activities?

(Check all that apply.)
 Journals  Clinics  Competitions (Moot Court, Mock Trial, etc.) 

Student groups and organizations 
Student government, SBA Study abroad 

Social media  Website 
Attend events Attend CLEs  Newsletter  Magazine Contact with faculty member Contact with colleague or classmate 

 I do not connect or maintain contacts 

X

X Location  A friend or relative is a graduate 
X Other List other 

X

X Other List other 

X

X Other List other 

4. How do you connect and obtain updates with Seton Hall Law today?

(Check all that apply.)

X
X

X OtherList other 

X

too many to list here

5. What events might interest you?

4a. If you check C.) Attend events in Question 4, which events do you enjoy? 

(Check all that apply.)
Golf Outing Alumni Gala Red Mass  Reunions Networking Happy Hours 

Too busy 
Events are too expensive Live at a distance No interest Other List other 

5. What events might interest you?too many to list here

X Other List other 

4b. If you do not attend events, why not?

71179

Seton Hall University School of Law
One Newark CenterNewark, New Jersey 07102-5210

Winged Words
Friend,

As you read in our cover story, this year is looking to be a busy one for us at Gabriel Group. With the adjustment of 
becoming a part of OSG underway, I wanted to take some time to give you an idea of what will (and what won’t) be 
changing as we move forward.

I’ll start off by saying that since our beginning days as a company back in 1983, I’ve always been amazed at the 
quality of customer service we have been able to provide. After observing our clients being treated the exact same, 
exceptional way for nearly 40 years, this is one thing I can promise you will never see change here at Gabriel Group. 

We’ve always felt like a small, dedicated team to our client partners, and that’s because for the most part, we are. 
Our account teams are specialized and seasoned experts in their respective nonprofit markets, whether that be 
for Greek foundations, food banks, membership organizations or others. Rest assured … the years it took for us to 
gather the knowledge to feel confident in our role as full-service fundraising and membership providers are being 
put to good use.

SO … WHAT WILL BE CHANGING? QUITE HONESTLY, AT THIS POINT, IT SEEMS TO BE JUST OUR SIZE AS 
WE INVEST IN WHAT IS SURE TO BE A VERY BRIGHT FUTURE. As mentioned on the front, this will take the 
form of production-based growth. With more machines and more people to operate them, we’ll be able to produce 
a substantial amount of mail, both for our partners and for OSG as needed. In addition, with the help of other OSG 
sister companies (Diamond Communication Solutions, in particular), we will also be able to expand our agency 
services as well — meaning more talented associates and more digital, creative and strategy capabilities for us and 
our clients. All good changes, we promise. 

With that being said, the future will bring quite an interesting mix to our company — one that we’re ready to 
welcome in as our next new adventure. A larger, more robust organization with increased resources meets 
the tried and true personal services we’re used to offering our partners around the world … are you ready 
to see what that looks like? We sure are.   

Onward,
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We simply wouldn’t have the opportunity to make a 
difference without our amazing clients and the incredible 
nonprofit community we are so lucky to work with every 
day. Thank you so much for that. 

Be on the lookout for the announcement of our 2020 Pay-
It-Forward recipient in our spring newsletter coming to your 
mailbox in a few short months! NEW YEAR, NEW CAUSE, 
NEW MESSAGE TO MAKE OUR MISSION! w  

Connect with us!      
@GabrielGroup

 Please send back some of your favorite 
fundraising tactics via email to  
anna.mcnulty@gabrielgroup.com!

Thursday, March 5, 2020
1:00 – 2:00 pm CST
Register at bit.ly/VarietyMatters
LETTER PACKAGES ... self-mailers ... three-dimensional 
pieces ... the list goes on. All can serve tailored, important 
roles in your organization’s direct marketing mix. 

TUNE IN TO OUR WEBINAR to learn what kinds of direct 
mail can help you achieve your specific goals while keeping 
your communications varied, interesting and profitable. w  

Join us on March 5th! 
Variety Matters: Keeping Your 
Direct Mail Interesting  

Pay-It-Forward  
Call for Fundraising Ideas
Continued from page 3
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 I would like more information  
about Gabriel Group’s following  
service offerings:

 Full-service Fundraising
 Membership Services
 Planned Giving Lead Generation
 Newsletters

NAME ORGANIZATION

POSITION ADDRESS

CITY STATE ZIP

PHONE 

EMAIL

Anna McNulty
Gabriel Group
3190 Rider Trail South
Earth City, MO 63045-1518

Call Anna at 314.743.5796 or email  
anna.mcnulty@gabrielgroup.com  
to talk to us about how we can help  
your nonprofit thrive.

We look forward to hearing from you!  
If you’re interested in learning more, please fill out this form
and email it to anna.mcnulty@gabrielgroup.com or mail to:

http://bit.ly/VarietyMatters
mailto:anna.mcnulty@gabrielgroup.com?subject=Follow Up - Winter 2020 Newsletter
mailto:anna.mcnulty@gabrielgroup.com?subject=Follow Up - Winter 2020 Newsletter
http://www.facebook.com/gabrielgroup
http://www.linkedin.com/company/gabriel-group?trk=copro_tab
http://www.twitter.com/gabrielgroup
http://www.facebook.com/gabrielgroup
http://www.linkedin.com/company/gabriel-group?trk=copro_tab
http://www.twitter.com/gabrielgroup
mailto:anna.mcnulty@gabrielgroup.com?subject=Fundraising Tactics - Winter 2020 Newsletter
http://gabrielgroup.com
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