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In an eff ort to uncover planned giving leads, 
The George Washington University (GWU) has 
partnered with Gabriel Group since 2012. A 
Donor Insight Survey was developed and sent to 
a select audience of 14,000 donors identified by the 
university as likely planned giving prospects based 
on age, number of gifts and a variety of other 
criteria. Several key survey questions indicated 
respondents’ knowledge of and interest in various 
estate planning vehicles, providing gift planners 
with a robust pipeline of qualifi ed planned giving 
prospects. 

The original survey generated a total of 1,842 
responses (12.87%), identified 775 highly qualifi ed 
leads (5.41%) and uncovered 96 existing bequests 
and 300 responders with no heirs.

A digital survey was later deployed to 5,736 
additional donors (approximately 500 sent per 
month) generating 1,292 responses (21.2%) and 
731 highly qualifi ed leads (12.7%).

1 2 3 4 5

Not Somewhat Very

Important Important Important

A) GW was important to my success.     

B) GW helped me financially.     

C) I fondly remember my time at GW.     

D) Quality higher education is important to our progress      

as a nation.

E) GW conducts important research with far-reaching      

implications.

F) GW builds leaders in many disciplines.     

G) A gift to GW is a good investment in future leaders.     

H) I know my gift will be used prudently.     

2.   How important is each of the following factors when you are considering making a gift to the George

Washington University and/or its School of SEHD? Using the five-point rating scale in which 5 is “Very Important” 

and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

1 2 3 4 5

Not Somewhat Very

Important Important Important

A) Personal satisfaction of giving     

B) Potential impact on others’ lives     

C) Pay forward the benefits I received as a student     

D) Expression of my personal values     

E) Ability to direct how a gift will be used     

F) Tax advantages     

G) Gifts that pay me income     

H) Gifts that pay income to a loved one     

Alumni & Friends Insight Survey for John Sample 

I. WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY

1. The following are several reasons why alumni and friends choose to support the George Washington University

ESIA Please tell us how important each of these reasons is to you. Using the five-point rating scale in which 5 is 

“Very Important” and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

First Name: JOHN 

Last Name: SAMPLE

Address: 3190 RIDER TRAIL S

City: EARTH CITY

State: MO 

Zip Code: 63045

Email: johnsample@gmail.com
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as a nation.

E) GW conducts important research with far-reaching      
implications.

F) GW builds leaders in many disciplines.
    G) A gift to GW is a good investment in future leaders.     H) I know my gift will be used prudently.
    

2. How important is each of the following factors when you are considering making a gift to the GeorgeWashington University and/or its School of SEHD? Using the five-point rating scale in which 5 is “Very Important” and 1 is “Not Important,” check the number that best expresses your opinion of each statement.
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Alumni & Friends Insight Survey for John Sample I. WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY1. The following are several reasons why alumni and friends choose to support the George Washington UniversityESIA Please tell us how important each of these reasons is to you. Using the five-point rating scale in which 5 is “Very Important” and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

First Name: JOHN 
Last Name: SAMPLE
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




    

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 


     
         





     

     
          





     

     
         





     

     
          


     

     
         





     

     
          





     

     
         





     

     
          


     

     
          


     

     
          





     

     
         


     

     
          





     

     
       





     

     
          


     

     
          





     

     
          


     

     
         


     

     
         


     

     
          


     

     
       


     

     
          


     

     
         


     


Page 1 

DIGITAL SURVEY

1 2 3 4 5

Not Somewhat Very

Important Important Important

    

    

    

     

     

    

    

    

How important is each of the following factors when you are considering making a gift to the George

Washington University and/or its School of SEHD? Using the five-point rating scale in which 5 is “Very Important” 

 “Not Important,” check the number that best expresses your opinion of each statement.

1 2 3 4 5

Not Somewhat Very

Important Important Important

    

    

    

    

    

    

    

    

Alumni & Friends Insight Survey for Alumni & Friends Insight Survey for John Sample John Sample 

WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY
WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY

The following are several reasons why alumni and friends choose to support the George Washington University

ESIA Please tell us how important each of these reasons is to you. Using the five-point rating scale in which 5 is 

“Very Important” and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

Zip Code: 63045

Email: johnsample@gmail.com

Value will be 1,2,3,4 or 5

Value will be 1,2,3,4 or 5

A) GW was important to my success.

B) GW helped me financially.

C) I fondly remember my time at GW.

D) Quality higher education is important to our progress
as a nation.

E) GW conducts important research with far-reaching
implications.

F) GW builds leaders in many disciplines.

G) A gift to GW is a good investment in future leaders.

H) I know my gift will be used prudently.

2. How important is each of the following factors when you are considering making a gift to the GeorgeWashington University and/or its School of SEHD? and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

A) Personal satisfaction of giving

B) Potential impact on others’ lives

C) Pay forward the benefits I received as a student

D) Expression of my personal values

E) Ability to direct how a gift will be used

F) Tax advantages

G) Gifts that pay me income

H) Gifts that pay income to a loved one

Alumni & Friends Insight Survey for Alumni & Friends Insight Survey for 
I.I. WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY

WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY1. The following are several reasons why alumni and friends choose to support the George Washington UniversityESIA Please tell us how important each of these reasons is to you. “Very Important” and 1 is “Not Important,” check the number tha

1A

1B

1C

1D

1E

1F

1G

1H

2A

2B

2C

2D

2E

2F

2G

2H

1 2 3 4 5 
Not Somewhat Very 

Important Important Important

A) GW was important to my success.     
B) GW helped me financially.     
C) I fondly remember my time at GW.     
D)  Quality higher education is important to our progress      

as a nation.

E)  GW conducts important research with far-reaching      
implications.

F)  GW builds leaders in many disciplines.     
G)  A gift to GW is a good investment in future leaders.     
H)  I know my gift will be used prudently.     

2. How important is each of the following factors when you are considering making a gift to the George
Washington University and/or its School of SEHD? Using the five-point rating scale in which 5 is “Very Important” 
and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

1 2 3 4 5 
Not Somewhat Very 

Important Important Important

A) Personal satisfaction of giving     
B) Potential impact on others’ lives     
C) Pay forward the benefits I received as a student     
D) Expression of my personal values     
E) Ability to direct how a gift will be used     
F) Tax advantages     
G) Gifts that pay me income     
H) Gifts that pay income to a loved one     

Alumni & Friends Insight Survey for John Sample 
I. WHY YOU SUPPORT THE GEORGE WASHINGTON UNIVERSITY
1.  The following are several reasons why alumni and friends choose to support the George Washington University

ESIA Please tell us how important each of these reasons is to you. Using the five-point rating scale in which 5 is 
“Very Important” and 1 is “Not Important,” check the number that best expresses your opinion of each statement.

 First Name: JOHN  

Last Name: SAMPLE

Address: 3190 RIDER TRAIL S

City: EARTH CITY

State: MO 

Zip Code: 63045

Email: johnsample@gmail.com

1A

1B

1C

1D

1E

1F

1G

1H

2A

2B

2C

2D

2E

2F

2G

2H

Value will be 1,2,3,4 or 5

Value will be 1,2,3,4 or 5

MAILED SURVEY

AGE
Age 

unknown/
under 65

Age                      
65-69.9

Age                      
70-74.9

Age                                    
75-79.9

Age                                    
80-84.9

Age                                    
85+ TOTALS

Mail Quantity 7,667 2,661 1,682 1,011 695 600 14,316
Overall # of Responses 619 312 277 245 192 197 1,842
Overall Response Rate 8.07% 11.72% 16.47% 24.23% 27.63% 32.83% 12.87%

Cash Donations (returned w/survey)

UNIQUE RESPONDERS - TIER 1 & 2 TOTAL # 263 129 129 108 81 65 775
PG Prime Responders Response Rate 3.43% 4.85% 7.67% 10.68% 11.65% 10.83% 5.41%

UNIQUE RESPONDERS TO Section V (Requested Info) 73 27 43 31 37 27 238
DETAIL: (A) Request info on including in will  19 7 4 4 6 6 46

DETAIL: (B) In will already--send Heritage Society info 7 1 6 6 9 3 32
DETAIL:  (C) Request info on CGAs 16 7 3 5 5 5 41

DETAIL: (D) Request info on gifts of property 7 3 3 0 1 3 17
DETAIL: (E) Request info on gifts of stock 7 6 1 5 1 7 27

Detail:  (F) Request info directing gift to specific dept 26 8 17 8 11 14 84
Detail:  (G) Request info on attending alumni event 40 13 21 17 17 12 120
UNIQUE RESPONDERS to Q3 (in PG already) 30 20 22 24 24 16 136

DETAIL:  (D) Will 23 16 16 13 19 9 96
DETAIL:  (E) CGA 5 4 2 10 5 5 31
DETAIL: (F) Trust 1 4 5 1 3 1 15

DETAIL: (G)  Life Insurance 3 0 1 2 0 1 7
DETAIL: (H)  Retirement Account 2 3 2 1 1 1 10

UNIQUE RESPONDERS - Tier 1 98 44 56 47 52 39 336

Bequest (Q6a) - WOULD 47 19 18 14 18 11 127
Bequest (Q6a) -  MIGHT 101 57 44 37 23 16 278

Property (Q6b) - WOULD 11 4 2 0 0 1 18
Property (Q6b) - MIGHT 36 19 13 5 8 4 85

Securities (Q6c) - WOULD 19 6 5 3 2 1 36
Securities (Q6c) - MIGHT 76 36 27 20 19 11 189

CGA (Q6d) - WOULD 19 3 3 1 5 3 34
CGA (Q6d) - MIGHT 60 26 27 20 15 12 160

Trust (Q6e) - WOULD 11 3 3 0 1 1 19
Trust (Q6e) - MIGHT 58 21 17 10 10 11 127

Life Insurance/Ret. Plan (Q6f) - WOULD 11 5 5 3 3 2 29
Life Insurance/Ret. Plan (Q6f) - MIGHT 37 18 10 9 8 3 85

Donor Advised Fund (Q6g) - WOULD 11 9 4 5 4 3 36
Donor Advised Fund (Q6g) - MIGHT 55 23 20 16 15 12 141
Foundation Grants (Q6h) - WOULD 20 6 4 4 6 3 43
Foundation Grants (Q6h) - MIGHT 56 27 10 13 8 9 123

UNIQUE RESPONDERS - Tier 2 241 120 105 90 67 50 673

Important-tax adv/income/benefit loved ones (Q2fgh) 200 80 71 48 46 38 483
Childless (Q12b-Partnered & Q13b-No Children) 108 75 39 33 23 22 300

Tier 1 - PG Lead / Handraiser
Tier 1 - Self-Identified Existing PG
Tier 2 - Potential PG prospect - "WOULD consider"
Tier 2 - Potential PG prospect - "MIGHT consider"
INDICATOR
INDICATOR

NOTE: Additional bonus was the invaluable "PR" responses to "Why I Give…"

Breakdown of PG Prime Responders by Question

TIER 1:

TIER 2:

INDICATORS:

The George Washington University
July 2013 Survey Mailing

Results

Cash donations are not broken down
PG PRIME RESPONDERS -

Respondent's answers showed positive attitude toward planned giving indicators.

AGE
Age 

unknown/
under 65

Age                      
65-69.9

Age                      
70-74.9

Age                                    
75-79.9

Age                                    
80-84.9

Age                                    
85+ TOTALS

Mail Quantity 7,667 1,011 695 600 14,316
Overall # of Responses 619 1,842
Overall Response Rate 8.07%

 (returned w/survey)

UNIQUE RESPONDERS - TIER 1 & 2 TOTAL # 263
PG Prime Responders Response Rate 3.43%

Requested Info)
DETAIL: (A) Request info on including in will  

DETAIL: (B) In will already--send Heritage Society info
DETAIL:  (C) Request info on CGAs

DETAIL: (D) Request info on gifts of property
DETAIL: (E) Request info on gifts of stock

Detail:  (F) Request info directing gift to specific dept
Detail:  (G) Request info on attending alumni event

(in PG already)

DETAIL:  (D) Will
DETAIL:  (E) CGA
DETAIL: (F) Trust

DETAIL: (G)  Life Insurance
DETAIL: (H)  Retirement Account

UNIQUE RESPONDERS - Tier 1

Bequest (Q6a) - WOULD 
Bequest (Q6a) -  MIGHT

Property (Q6b) - WOULD 
Property (Q6b) - MIGHT

Securities (Q6c) - WOULD 
Securities (Q6c) - MIGHT

CGA (Q6d) - WOULD 
CGA (Q6d) - MIGHT

Trust (Q6e) - WOULD 
Trust (Q6e) - MIGHT

Life Insurance/Ret. Plan (Q6f) - WOULD 
Life Insurance/Ret. Plan (Q6f) - MIGHT

Donor Advised Fund (Q6g) - WOULD 
Donor Advised Fund (Q6g) - MIGHT
Foundation Grants (Q6h) - WOULD 
Foundation Grants (Q6h) - MIGHT

UNIQUE RESPONDERS - Tier 2

Important-tax adv/income/benefit loved ones (Q2fgh)
Childless (Q12b-Partnered & Q13b-No Children)

NOTE: Additional bonus was the invaluable "PR" responses to "Why I Give…"

# OF GIFTS Given
0 (no gifts)

Given
  1-2 Gifts

Given
3-7  Gifts

Given
8-14  Gifts

Given 
15+ Gifts TOTALS

Mail Quantity 1,018 2,655 2,795 2,221 5,627 14,316

Overall # of Responses 23 137 258 259 1,165 1,842

Overall Response Rate 2.26% 5.16% 9.23% 11.66% 20.70% 12.87%

Cash Donations (returned w/survey)

UNIQUE RESPONDERS - TIER 1 & 2 TOTAL # 12 49 103 123 488 775

PG Prime Responders Response Rate 1.18% 1.85% 3.69% 5.54% 8.67% 5.41%

UNIQUE RESPONDERS TO Section V (Requested Info) 6 19 47 36 130 238

DETAIL: (A) Request info on including in will  2 3 9 10 22 46

DETAIL: (B) In will already--send Heritage Society info 0 1 3 4 24 32

DETAIL:  (C) Request info on CGAs 1 2 7 7 24 41

DETAIL: (D) Request info on gifts of property 1 1 6 1 8 17

DETAIL: (E) Request info on gifts of stock 1 2 4 7 13 27

Detail:  (F) Request info directing gift to specific dept 3 7 18 13 43 84

Detail:  (G) Request info on attending alumni event 1 12 22 21 64 120

UNIQUE RESPONDERS to Q3 (in PG already) 3 6 6 16 105 136

DETAIL:  (D) Will 2 1 6 13 74 96

DETAIL:  (E) CGA 1 5 0 2 23 31

DETAIL: (F) Trust 1 0 0 2 12 15

DETAIL: (G)  Life Insurance 2 0 0 0 5 7

DETAIL: (H)  Retirement Account 1 0 0 1 8 10

UNIQUE RESPONDERS - Tier 1 8 25 50 48 205 336Bequest (Q6a) - WOULD 2 4 7 21 93 127

Bequest (Q6a) -  MIGHT 5 16 41 36 180 278

Property (Q6b) - WOULD 1 0 5 2 10 18

Property (Q6b) - MIGHT 0 7 16 13 49 85

Securities (Q6c) - WOULD 0 1 5 7 23 36

Securities (Q6c) - MIGHT 1 9 21 31 127 189

CGA (Q6d) - WOULD 1 0 4 7 22 34

CGA (Q6d) - MIGHT 0 10 23 29 98 160

Trust (Q6e) - WOULD 0 3 3 3 10 19

Trust (Q6e) - MIGHT 2 7 24 24 70 127

Life Insurance/Ret. Plan (Q6f) - WOULD 1 2 3 4 19 29

Life Insurance/Ret. Plan (Q6f) - MIGHT 1 6 17 14 47 85

Donor Advised Fund (Q6g) - WOULD 0 2 6 8 20 36

Donor Advised Fund (Q6g) - MIGHT 0 10 24 19 88 141

Foundation Grants (Q6h) - WOULD 0 3 6 7 27 43

Foundation Grants (Q6h) - MIGHT 2 10 24 20 67 123

UNIQUE RESPONDERS - Tier 2 8 39 81 105 440 673
Important-tax adv/income/benefit loved ones (Q2fgh) 4 40 82 73 284 483

Childless (Q12b-Partnered & Q13b-No Children) 8 20 50 36 186 300Tier 1 - PG Lead / HandraiserTier 1 - Self-Identified Existing PGTier 2 - Potential PG prospect - "WOULD consider"Tier 2 - Potential PG prospect - "MIGHT consider"INDICATOR
INDICATOR

NOTE: Additional bonus was the invaluable "PR" responses to "Why I Give…"

The George Washington UniversityJuly 2013 Survey Mailing
Results

Cash donations are not broken down
PG PRIME RESPONDERS -Respondent's answers showed positive attitude toward planned giving indicators.

Breakdown of PG Prime Responders by Question
TIER 1:

TIER 2:

INDICATORS:

SURVEY REPORTS

Durnin, Renee

DIGITAL SURVEY
Durnin, Renee

Durnin, Renee

Durnin, Renee

Durnin, Renee

Dear Renee Seed, 

I am writing to request a favor — that you please take a few minutes of your valuable 
time to complete our Alumni and Friends Insight Survey by clicking on this link: 

http://ReneeSeedDurnin290.HelpsGWU.org

Your input will help us signifi cantly increase our fundraising effi ciency by providing a 
better understanding of why and how our alumni and friends make giving decisions. 

Since you are one of a select group of alumni and friends receiving this survey, your 
response is especially important. If possible, please complete within 10 days. 

If you have any questions, our Offi ce of Planned Giving staff will be happy to answer 
them. You can reach them directly at (877) 498-7590. 

Thank you in advance for your cooperation. I hope to have the opportunity to thank you 
in person at one of our upcoming events. 

With kindest regards, 
Vivek Choudhury
Interim Dean
Professor of Information Systems and Technology Management
The George Washington University School of Business 

P.S. I assure you the information you provide will be kept in strict confi dence. 




