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THE OPPORTUNITY TO GATHER in our nation’s Capital, 
even virtually, as we still do in 2021, is a tremendous honor 
and responsibility as we advocate for key legislative issues that 
directly impact the nonprofit sector. On April 20, 2021, The 
Nonprofit Alliance (TNPA) once again gathered a contingent 
of leaders from the philanthropic community to ensure that 
our voices are heard and our priorities are understood.

AMONG THE TOPICS ADDRESSED, THE NEED FOR A 
STRONG NATIONAL PRIVACY STATUTE, THE EXPANSION 

OF THE UNIVERSAL CHARITABLE DEDUCTION AND 
POSTAL REFORM REMAIN FRONT AND CENTER AS CORE 

ISSUES REQUIRING LEGISLATIVE LEADERSHIP FROM 
BOTH SENATE AND HOUSE MEMBERS ON  

BOTH SIDES OF THE AISLE. 

The USPS is integral to the work that many nonprofit 
organizations do as they provide the ability to raise funds, 
acknowledge gifts, and educate the masses on their missions. 
The overwhelming majority of direct response fundraising is 
still driven by the mail and so postal rates have a significant 
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Practicing Democracy on Behalf of Nonprofits  Continued from page 1

WE REACHED OUT via email and on social 
media in February to ask you to join an 
amicus brief — a friend of the court brief that 
helps judges understand the impact of their 
decisions — to the Supreme Court to save 
donor privacy. Thank you to those that joined 
the brief spearheaded by our partner The 
Nonprofit Alliance and cosigned by AFP and 124 other charities. 

The NonProfit Times has reported that a total of 275 nonprofits 
signed onto 35 amicus briefs challenging donor disclosure 
requirements being promulgated by the California Attorney 
General’s Office. In addition to those briefs, 22 state attorneys 
general, Senate Minority Leader Mitch McConnell (R-Ky.) and 

impact on how charities fund their mission and programs. We 
are facing a daunting mid-2021 6% to 8.5% increase in postal 
rates (depending on the class of mail). TNPA has been working 
hard to make sure the nonprofit sector is coming together to 
stand up and be counted on this important issue. 

Enactment of a national privacy statute that provides one clear 
national standard for the handling of data has been a hallmark 
issue for TNPA. The real risk of having to deal with a patchwork 

The Supreme Court to Consider Threats to Donor Privacy 
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We look forward to hearing from you! 
Please update any of your information that may have changed.

Call Kelsey at 314.743.5736 or email  
kelsey.wuertz@gabrielgroup.com  
to talk to us about how we can help 
your nonprofit thrive.

the U.S. Solicitor General filed additional briefs in support of 
the petitioners.

We are thrilled to relay that your voices were heard, and the U.S. 
Supreme Court held an oral argument on Monday, April 26, at 
10am. For the most up-to-date information, visit The Nonprofit 
Alliance website at tnpa.org and search amicus brief. 

We know you work tirelessly to cultivate and steward your 
donors moving them up the donor pyramid. And we want you 
to know we will continue to support you in the fight for your 
major donor’s privacy and consequent gifts to your 
organization that are at risk. w 

quilt of varying state privacy statutes is a significant concern. 
In fact, we will continue to face efforts to enact varying, 
and often contradictory, privacy bills in numerous states. 
Accordingly, we need to drive home the point as to how vital 
data is to nonprofits for BOTH finding donors and carrying out 
our important missions.

TNPA continues to press for expansion of the Universal 
Charitable Deduction. The deduction for 2020 was a flat  
$300 and was raised by Congress late last year for 2021 
to $600 for married couples filing jointly and $300 for 
individuals. Since the enactment of the 2017 Tax Reform Act, 

only 12% of taxpayers itemize their deductions. Thus, there is 
no tax benefit for the 88% of Americans who do not itemize 
their taxes and thus may not claim a deduction when they 
support charitable causes.

Our very own Alicia Lifrak was honored to participate 
and advocate on behalf of the nonprofit industry, and  
all of us at Gabriel Group invite you to add your voice to 
these important issues — for your organization and your 
constituents. Our elected officials are listening, so we 
need to make our voices heard! w

Practicing 
Democracy 
on Behalf of 
Nonprofits 

John Q. Sample
Gabriel Group
3190 Rider Trail South 
Earth City, MO 63045-1518
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EWTN Invests in Legacy Donors 

WITH THE ONE-YEAR ANNIVERSARY of the Covid-19 
lockdowns coming and going in March, we and our  
Pay-It-Forward organization, Pink Ribbon Girls (PRG)  
are thrilled to have started to resume a little bit of normalcy 
with our events.

For PRG, this meant the 
return of Rosè Day, a 
walking wine festival 
celebrating everyone’s 
favorite pink drink and 
raising awareness for 
nonprofits empowering 
women and girls in STL, on May 1! 

Gabriel Group kicked off our fundraising for PRG this year by 
selling a T-shirt that shows off our 2020 and 2021 partnership. 
The shirt, designed by one of our amazing graphic designers, 
Karen Williams, was made available to associates and friends to 
purchase with all proceeds going directly to PRG.

WITH  
ALICIA LIFRAK, CFRE 

EXECUTIVE VICE PRESIDENT
Additional events to raise monies for PRG this Spring have 
included: Super Bowl Squares, a St. Patrick’s Day Raffle 
Basket and NCAA Tournament Brackets and Squares. To date, 
$1,762.50 has been generated from these fun-filled activities. 
As the year continues, we are excited to reintroduce more and 
more of our traditional Pay-It-Forward events that we have 
missed so much!

As our momentum grew, we decided that we wanted to 
‘Spread the Love’ further, so we organized a donation drive 
for past Pay-It-Forward recipients. It warms our hearts to 
have donated a number of items including detergents, clothes, 
wipes, diapers, toiletries, paper products, cleaning supplies, 
as well as cash and gift cards to some well-deserved charities 
that are near and dear to us. 

The dedication and commitment of nonprofits like these and 
your organization spreading love to others does not go 
unnoticed. Thank you for all you do! w
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Forging Ahead with Fundraising!

LOOKING FOR A WAY TO REACH potential planned 
giving leads and to ensure the future of providing quality 
programming faithful to the teachings of the Catholic Church, 
Eternal Word Television Network (EWTN) turned to Gabriel 
Group to put a plan into place. 

Gabriel Group first completed analytics on EWTN’s data file 
in 2019 and then developed and deployed its Donor Insight 
Survey to a select donor audience in an effort to uncover 
planned giving leads in 2020. 

Several key questions on the Survey indicated respondents’ 
knowledge of and interest in various estate planning 
vehicles to provide gift planners with a robust pipeline of 
qualified planned giving prospects. The Survey was sent 
to 24,689 recipients and generated 4,118 responses 
(16.68%), identified 905 highly qualified leads (3.67%), 
and uncovered 217 existing expectancies, plus 455 
responders with no heirs.

The response originally delighted but soon overwhelmed the 
EWTN team. With the addition of two new gift officers to 
cultivate the increased volume of planned giving leads, EWTN 
has received an additional 150 new bequest expectancies which 
could have tremendous potential for future gift realizations.  
EWTN is grateful for the partnership and professional guidance 
from Gabriel Group on this successful undertaking.

Reach out to us today if you’re ready to take the next step 
with your organization's Planned Giving Lead Generation 
strategy! w

pay it

FORWARD

Top left: Deb Thompson, 
Account Manager, proved 
to have the luck of the Irish 
as the St. Patrick’s Raffle 
Basket winner!

Top right: Mother-
Daughter Duo, Angela 
Most and April Brewer 
from our Data Production 
department posed for a 
quick selfie in their new 
Pink Ribbon Girl swag.

Thank you to our Gabriel 
Group associates who 
contributed requested 
items to make our donation 
drive possible. Pictured 
associates (listed from 
left to right) include:  Alex 
Gunkel–Warehouse; Zach 
Youngblood–Digital; 
Tim Oehlert–Digital; 
Chapell Hertel–Account 
Management; Selvira Suljic–
Account Management; 
Denise Wall–Account 
Management; Deb 
Thompson–Account 
Management and Mark 
Kayser–Digital.

TELEVISION

RADIO

NEWS

ONLINE

PUBLISHING

5817 OLD LEEDS ROAD | IRONDALE, ALABAMA 35210-2164 USA | T: +1.205.271.2900 | F: +1.205.271.2920 | EWTN.COMRRONON ABAMA 35210-2164 ABAMA 35210-2164 || T:T: +1 +1..205205..271271..29002900 || F:F: +1 +1..205205

Mother M. Angelica, Foundress

January 24, 2019

[Full Name]
[Address 1]
[Address 2]
[City], [State] [Zip Code]

Dear [Salutation fi eld],

Thank you for your faithful support of EWTN. Over the years you have shown 
your willingness to help us spread the truth of Jesus Christ through the teachings of 
the Catholic Church, every hour of every day. Our work proclaiming the Eternal 
Word would simply not be possible without devoted friends like you.

Today, I am writing to request your help in a diff erent way.  I am asking for 
about 10 minutes of your time to complete the enclosed survey and share your 
thoughts on giving and why you support EWTN. 

Your participation is very important.  Since this questionnaire has been only 
sent to a select number of supporters, every response matters. 

Please complete and return your survey within 10 days using the enclosed 
postage-paid envelope.  Rest assured your feedback is for EWTN use only.

Thanks in advance for your time.  It is deeply appreciated.

Blessings,

Scott Brown

P.S.  Your feedback is important.  Please take 10 minutes to share your thoughts 
with us.
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From: _______________________
____________________________
____________________________

From:

EWTN-003785/R

20R212

Thank you for your support of EWTN Global Catholic Network. Our goal is to advance the Truth as defined by 

the Magisterium of the Roman Catholic Church. We value your input.

Survey Instructions

Please complete this survey about your EWTN experience and return in the enclosed postage paid envelope. We 

also welcome your comments and feedback at the end. Your responses will remain anonymous. Please feel free 

to contact our legacy team at www.ewtnlegacy.org or call 205-569-2674.

I. WHY YOU SUPPORT EWTN

1.  The following are some reasons individuals support EWTN. Please indicate how important each of these 

reasons is to you personally. Use the 5-point rating scale, where “5” is “Very Important” and “1” is “Not Important.” 

(Circle the number that best expresses your opinion for each.)

  

Not  
Somewhat Very

   

Important Important Important

A Is trustworthy and has integrity .........................
.........................

................. 1 2 3 4 5

B Focuses on evangelization ........................
.........................

.........................
.. 1 2 3 4 5

C Gives me a connection to the real teachings of the Catholic Church .... 1 2 3 4 5

D Uses my gifts effectively and wisely ..........................
..........................

........... 1 2 3 4 5

E  Provides effective formation in the faith  .........................
..........................

..... 1 2 3 4 5

F Is motivated by faith in Jesus Christ, the Eternal Word .........................
... 1 2 3 4 5

G Provides a platform for other faithful apostolates  ........................
.......... 1 2 3 4 5

2.   What is your level of interest in the following EWTN programming and content? Use the 5-point rating scale, 

where “5” is “Very Interested” and “1” is “Not Interested.” (Circle the number that best expresses your opinion for each.)

  

Not  
Somewhat Very

   

Interested Interested Interested

A Daily Mass  .......................
.........................

.........................
.........................

... 1 2 3 4 5

B EWTN News Nightly  ........................
.........................

.........................
............. 1 2 3 4 5

C Holy Rosary with Mother Angelica  .........................
...........................

............. 1 2 3 4 5

D Podcasts  .......................
.........................

.........................
.........................

........ 1 2 3 4 5

E EWTN Pro-Life Weekly  .......................
.........................

.........................
......... 1 2 3 4 5

F Documentaries featuring other Catholic Ministries  .......................
......... 1 2 3 4 5

G EWTN Live with Fr. Mitch Pacwa  ........................
.........................

.................1 2 3 4 5

H EWTN Radio .........................
.........................

.........................
.........................

. 1 2 3 4 5

I The World Over ........................
.........................

.........................
..................... 1 2 3 4 5

J Other: ___________________________________________________________         1 2 3 4 5

II.  GIFT OPTIONS  AND PREFERENCES

3.   How important is each of the following factors when you are considering making a gift to EWTN?  

Use the 5-point rating scale, where “5” is “Very Important” and “1” is “Not Important.” (Circle the number that best 

expresses your opinion for each. )

  

Not  
Somewhat Very

   

Important Important Important

A Personal satisfaction of sharing my blessings ........................
.................. 1 2 3 4 5

B Joy of making a lasting impact on the formation of others  ...................... 1 2 3 4 5

C Expression of my religious beliefs  .......................
.........................

............. 1 2 3 4 5

D Carrying on family tradition of giving  .......................
.........................

....... 1 2 3 4 5

E Ability to direct my gift to a specific activity or interest  ......................
... 1 2 3 4 5

F Tax benefit(s) to me and/or a loved one  .......................
.........................

... 1 2 3 4 5

G Potential income to me and/or a loved one  .......................
...................... 1 2 3 4 5

H Exploring all my giving options so I can maximize my impact  ............... 1 2 3 4 5

4.  Many of our donors use a variety of ways to support us.  In what ways do you currently support EWTN? 

(Please check all that apply.)

A   I give individual gifts in response to a particular request (Fr. Joseph or Michael Warsaw)

B   I give individual gifts in response to fund appeal requests

C   I have included a gift to EWTN in my will or living trust

D   I have a Charitable Gift Annuity that will benefit EWTN

E   I have created a charitable trust that will benefit EWTN

F   I have named EWTN as one of the beneficiaries of my life insurance policy

G   I have named EWTN as one of the beneficiaries of my IRA, 401k or other retirement plan 

H   I give through my business

 I   I give gifts of stock

 J   I have made a gift in honor of a loved one

K   I purchase gifts from the EWTN Religious Catalogue

L   I receive too many requests for funds

M Other: ____________________________________________________________

5.  How familiar are you with these EWTN giving options? 

(Please check the appropriate box for each.) Not at all Familiar Very Familiar

A Gifts by will or living trust  ......................
........................

................. 1 ........................
..... .2  

3 

B Gifts of stock  .......................
........................

........................
.............. 1 ........................

..... .2 
3 

C Gifts that pay income for life  .......................
........................

........... 1 ........................
..... .2 

3 

D Gifts of real estate  .......................
........................

........................
.... 1 ........................

..... .2 
3 

E Gift from a life insurance policy  .......................
........................

...... 1 ........................
..... .2 

3 

F Gift from an IRA, 401k or other retirement plan  .......................
.. 1 ........................

..... .2 
3 

G Giving through or establishing a donor advised fund  ................ 1 ........................
..... .2  

3 

6.  Which giving options are you likely to consider in the future? 

(Please check the appropriate box for each.)   
Not Likely to Consider  Might Consider Will Consider

A Gifts by will or living trust  ......................
.........................

................... 1 . 
.2  

3 

B Gifts of stock  ........................
.........................

.........................
.............. 1 . 

.2 
3 

C Gifts that pay income for life  .......................
.........................

............ 1 . 
.2 

3 

D Gifts of real estate  .......................
.........................

.........................
..... 1 . 

.2 
3 

 E Gift from a life insurance policy  .......................
.........................

....... 1 . 
.2 

3 

F Gift from an IRA, 401k or other retirement plan  ........................
... 1 . 

.2  
3 

G Giving through or establishing a donor advised fund  ................ 1 . 
.2  

3 

III. GIVING DECISIONS

7. Who gives you advice on gift decisions? (Please check all that apply.)

A  I make decisions solely on my own    

B  My spouse

C  My children 

D  My friends / relatives

E  My accountant

8. In addition to EWTN, what other types of causes do you support? (Please check all that apply.)

A  My church

B  Education

C  Children’s programs

D  Cultural

E  Disaster Relief

 F  My lawyer

G  My financial planner

H  A representative of the charity

 I Other (please specify) ________________________________

 F  Pro-Life 

G  Health related 

H  Military related 

 I Other (please specify) ________________________________

Enlighten us!Please complete the enclosed survey.

5817 OLD LEEDS ROADIRONDALE, AL 35210-2164 USA

John Q. SampleGabriel Group3190 Rider Trail South Earth City, MO 63045-1518

IV. PLEASE TELL US A LITTLE ABOUT YOU
9.  What is your age?

A  Under 35 C 45-54 E 60-64 G 70-74 I 80-84
B 35-44 D 55-59 F 65-69 H 75-79 J 85 or over

10.  Gender?
A  Male B  Female

11.  Marital status?
A  Married B  Widowed C  Separated D  Single E  Clergy

12.  My family includes . . . (Please check all that apply.)
A  Spouse E Grandchildren living with me
B No children F Grandchildren living with parents
C Independent children not living with me G I live with one of my children
D Dependent children living with me H Other __________________________________________

13. Please share any additional thoughts on what supporting EWTN means to you / why you support EWTN.

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

V. FOLLOW-UP INFORMATION – We’re here to help
I would like information on the following ways to make a gift to EWTN

A ■ Using my will or living trust
B ■ Using my IRA, 401k or life insurance policy
C ■ On how to establish an EWTN Donor Advised Fund / Giving Account 
D ■ And receive fi xed payments for life
E ■ And reduce my capital gains taxes by giving a gift of stock
F ■ And minimize taxes by giving a gift of real estate 

I would like to have someone contact me regarding my estate planning and if your contact information has 
changed, please update here:

75663

EWTN FAMILY
INSIGHT SURVEY

FOR

John Q. Sample
Gabriel Group

3190 Rider Trail South
Earth City, MO  63045-1518

IMPORTANT NOTE:
We respect your privacy.

The information you provide will be for EWTN use only.

Once again, thank you for keeping EWTN in your prayers and know that you are in ours.  We are grateful for our EWTN Family – your 
commitment helps us continue to bring the Eternal Word, Jesus Christ, to a world in need!  With your generous support, we can deliver 
faithful Catholic programming and content to millions around the world – helping people grow in faith and experience God’s love and mercy.

Account Number:  XXXXXXXXX 

Eternal Word Television Network is dedicated to the advancement of Truth as defi ned by the Magisterium 
of the Roman Catholic Church. The mission of the Eternal Word Television Network is to serve the orthodox 
belief and teaching of the Church as proclaimed by the Supreme Pontiff  and his predecessors.

[Full Name]

[Address 1]

[Address 2]

[City  State  Zip]

[Phone #] [Email Address]

Connect with us!           @GabrielGroup

Winged Words
Friend,

Way back at the beginning of 2020 — before COVID-19 flipped life as we knew it upside down — we shared in our newsletter 
that we had joined the OSG Family. At that time, we let you know that our day-to-day operations would remain business as 
usual. We believe that we have held true to this promise despite the majority of your account team members shifting to work 
remotely as a result of the pandemic.

This past year, we have secured and staffed a brand new production floor housing an additional 40,000 square 
feet of production space to complement our existing operations! Additionally, our in-house capabilities have 
increased exponentially including: digital campaign support and execution; caging services; and customer 
engagement management strategy, tools and technology.

Summer will bring some branding transitions, but as we assured you before, the reliable, successful way we’ve done business 
for years is how we will continue to serve you and your organization. As we embrace this next step, we hope you’ll 
continue with us on our journey!   

Onward,

Alicia Lifrak, CFRE
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WE REACHED OUT via email and on social 
media in February to ask you to join an 
amicus brief — a friend of the court brief that 
helps judges understand the impact of their 
decisions — to the Supreme Court to save 
donor privacy. Thank you to those that joined 
the brief spearheaded by our partner The 
Nonprofit Alliance and cosigned by AFP and 124 other charities. 

The NonProfit Times has reported that a total of 275 nonprofits 
signed onto 35 amicus briefs challenging donor disclosure 
requirements being promulgated by the California Attorney 
General’s Office. In addition to those briefs, 22 state attorneys 
general, Senate Minority Leader Mitch McConnell (R-Ky.) and 

impact on how charities fund their mission and programs. We 
are facing a daunting mid-2021 6% to 8.5% increase in postal 
rates (depending on the class of mail). TNPA has been working 
hard to make sure the nonprofit sector is coming together to 
stand up and be counted on this important issue. 

Enactment of a national privacy statute that provides one clear 
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issue for TNPA. The real risk of having to deal with a patchwork 

The Supreme Court to Consider Threats to Donor Privacy 

NAME ORGANIZATION

POSITION ADDRESS

CITY STATE ZIP

PHONE	

EMAIL

We look forward to hearing from you! 
Please update any of your information that may have changed.

Call Kelsey at 314.743.5736 or email  
kelsey.wuertz@gabrielgroup.com  
to talk to us about how we can help 
your nonprofit thrive.

the U.S. Solicitor General filed additional briefs in support of 
the petitioners.

We are thrilled to relay that your voices were heard, and the U.S. 
Supreme Court held an oral argument on Monday, April 26, at 
10am. For the most up-to-date information, visit The Nonprofit 
Alliance website at tnpa.org and search amicus brief. 

We know you work tirelessly to cultivate and steward your 
donors moving them up the donor pyramid. And we want you 
to know we will continue to support you in the fight for your 
major donor’s privacy and consequent gifts to your 
organization that are at risk. w 

quilt of varying state privacy statutes is a significant concern. 
In fact, we will continue to face efforts to enact varying, 
and often contradictory, privacy bills in numerous states. 
Accordingly, we need to drive home the point as to how vital 
data is to nonprofits for BOTH finding donors and carrying out 
our important missions.

TNPA continues to press for expansion of the Universal 
Charitable Deduction. The deduction for 2020 was a flat  
$300 and was raised by Congress late last year for 2021 
to $600 for married couples filing jointly and $300 for 
individuals. Since the enactment of the 2017 Tax Reform Act, 

only 12% of taxpayers itemize their deductions. Thus, there is 
no tax benefit for the 88% of Americans who do not itemize 
their taxes and thus may not claim a deduction when they 
support charitable causes.

Our very own Alicia Lifrak was honored to participate 
and advocate on behalf of the nonprofit industry, and  
all of us at Gabriel Group invite you to add your voice to 
these important issues — for your organization and your 
constituents. Our elected officials are listening, so we 
need to make our voices heard! w
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